the effectiveness of disclosure requirements is influenced by how the disclosure is presented, by whom, where, and when.
2.
Pure information asymmetry and switching costs still matter. More traditional interventions which are designed to overcome asymmetric information and reduce search and switching costs continue to be valuable. 3.
Consumer testing of DSIs can be hugely valuable, where possible and proportionate. It can be very hard to guess how consumers will react on the basis of theory alone. 4.
Tools which facilitate the collation and comparison of information across different product offerings can be highly valuable but again difficult to design. 5.
It is important to consider supply-side responses to interventions, including any distributional consequences 6.
Intervention design is difficult and needs to be considered early. Implementation matters, as does ex post review.
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